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Business MATTERS

I f 2012 was a year domi-
nated by pitched political 
battles at home and eco-
nomic unease overseas, 

2013 is shaping up to be a year 
of slow and steady growth. 
The voices of business own-
ers and local leaders quoted 
throughout this special section 
sound the same note, again 
and again.

Optimistic, but not overly 
so.

Expanding, but not too fast.
Planning, but with a wary 

eye cast toward continuing 
dysfunction in Washington, 
D.C.

And perhaps, after the 
boom years of the ’90s and 
the internet- and real estate-
fueled bubbles of the ’00s, 

such caution makes sense. 
Few sectors surveyed here 
have clear, worry-free paths 
ahead. While health care and 
higher education have seen 
huge growth in recent years, 
leaders in both fields are 
keenly aware that price infla-
tion could threaten the core 
of their missions. Real estate 
and banking have fewer direct 
obstacles, perhaps, but each 
sector is still rebuilding from 
confidence-cratering crashes.

There were spots of genu-
ine optimism: The tourism 
industry still supported New 
Hampshire’s economy with 
a strong 2012, and local auto 
dealers celebrated the return 
of customers.

While past editions of this 
section focused on individu-
als and specific businesses 

contributing to our local 
economy, the 2013 edition of 
Business Matters is trying 
something a little different. 
Our talented contributors 
have sketched whole sectors 
of the local economy, trying to 
give you the broadest possible 
perspectives.

Please let us know what you 
think of this year’s Business 
Matters, and what you’d like 
to see in years to come. You 
can email me at cwirestone@
cmonitor.com or call me at 
369-3305.

I look forward to hearing 
from you.

INTRODUCTION

It’s getting better
No, the economy isn’t perfect. But we see reasons to hope.

By CLAY WIRESTONE
Monitor staff There were spots of genuine 

optimism: The tourism industry 
still supported New  

Hampshire’s economy  
with a strong 2012, and local  
auto dealers celebrated the  

return of customers.

HEALTH CARE
The Affordable Care Act could 

turn things upside down. 3

DOWNTOWN
Hear from Intown Concord and 

local businesses. 4, 5

AUTO SALES
Dealers go from strength to 

strength in new year. 6

HIGHER EDUCATION
With robust demand, institutions 

try to save, innovate. 7

TOURISM
New Hampshire mainstay is 
enjoying a snowy winter. 8

REAL ESTATE
Hit hard during the downturn, 

sales are turning around. 9

WOMEN HELPING WOMEN
Group’s creator stunned by its 

success. 9

ENTERTAINMENT
Five years on, Red River  

Theatres looks ahead. 10

Americans remain deeply 
pessimistic about the 
nation’s economic fu-

ture nearly four years into the 
recovery, and the vast major-
ity think it will take “many 
years” for things to return to 
the way they were before the 
downturn, according to a poll 
released this month.

The survey by the John J. 
Heldrich Center for Work-
force Development at Rutgers 
University paints a picture 
of a nation wounded by the 
recession in ways that have 
diminished future expecta-
tions.

Nearly one in four respon-
dents said they were laid off 
at some point during the past 
four years, and even larger 
numbers said they had imme-
diate family members or close 
friends who were thrown out 
of work.

Many of those who found 
new jobs were forced to settle 
for less. Nearly half said they 
took a step down in status 
from their previous jobs, 
while 54 percent said they 
have had to accept lower pay. 
Often, the pay cuts were se-
vere. On-third of re-employed 
workers said they swallowed 
salary cuts of more than 30 
percent, while another third 
said their pay went down 
between 11 percent and 20 
percent.

Even though the economy 
has recovered more than half 
the 9 million jobs lost dur-
ing the Great Recession, the 
survey found that Americans 
perceive that the economy 
has descended to a new 
normal.

Fewer than one in five 
agree that jobs, careers and 
employment opportunities 
will be better for the next 
generation. Nearly three in 
five said the ability of young 
people to afford college – a 
crucial, if ever more uncer-
tain, factor in upward mobility 
– is permanently damaged. 
More than two in five believed 
workers will never feel as se-

cure in their jobs as they did 
before the recession. Nearly 
half said the elderly will have 
to find part-time work after 
retiring. And 86 percent of 
Americans said the availabil-
ity of good jobs at good pay 
will never return or will not 
return for many years.

“We have had many 
months straight of private-
sector job growth. Yet people 
are stuck with this attitude 
and perception,” said Carl 
Van Horn, director of the 
Heldrich Center. “It speaks 
to how powerful, widespread 
and enduring this Great Re-
cession is.”

The survey’s findings in 
many ways match other mea-
sures of the nation’s econom-
ic struggles after the worst 
downturn since the Great 
Depression. The downturn 
destroyed nearly 40 percent of 
Americans’ wealth, according 
to the Federal Reserve, and 
pushed the unemployment 
rate to 10 percent.

Private employers have 
added new jobs for three 
years straight, and the un-
employment rate is now 7.9 
percent. The stock market is 
back to pre-recession levels, 
and housing values are begin-
ning to rebound across the 
country.

Still, significant damage 
remains – 4.7 million workers 
have been out of work longer 
than six months. Meanwhile, 
the Census Bureau has re-
ported that wages are down, 
and other researchers have 
found that a disproportionate 

number of jobs created in the 
recovery are at the low end of 
the wage scale.

The survey found that most 
Americans are not expecting 
sharp improvement. More 
than 61 percent expect their 
family finances to remain 
at their current diminished 
levels, nearly three times 
the number who think their 
finances will get back to pre-
recession levels.

The survey found that 
Americans blame factors 
other than the recession for 
their economic plight. Seven 
in 10 said the high jobless 
rate is partly the result of for-
eign competition and “cheap 
labor” abroad. Four in 10 sus-
pected that illegal immigrants 
have taken jobs away from 
Americans. Another four in 10 
said unemployment remains 
high because Americans 
“lack the skills” for jobs that 
might be available.

The survey found strong 
support for three policy pro-
posals aimed at improving the 
nation’s labor market. Eight 
in 10 wanted the govern-
ment to award tax credits 
to employers that hire new 
workers. Three out of four 
supported stronger education 
and job training programs. 
And three out of five said 
the government should fund 
direct job creation programs.

At the same time, however, 
there was deep skepticism 
about Washington’s ability to 
do anything to significantly 
improve the economy, the 
survey found.

ON THE OTHER HAND . . .

Poll: Americans expect 
economic pain to continue
Recession hurt their outlook, hopes for future

By MICHAEL A. FLETCHER 
and PEYTON M. CRAIGHILl

The Washington Post

concordmonitor.com
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 Travel  Talk

“We have had many months 
straight of private-sector job 
growth. Yet people are stuck 

with this attitude and perception. 
It speaks to how powerful, 

widespread and enduring this 
Great Recession is.” 

CARL VAN HORN

EMPLOYERS

APPROXIMATE
NUMBER OF 
EMPLOYEES FIELD

State of N.H.

Concord Hospital

Concord School District SAU #8

FairPoint Communications

NH Motor Speedway (seasonal)

Osram Sylvania

Merrimack County

Community College Sytem of NH

Southern NH University

Granite State Independent living

Plymoth State University

Lincoln Financial Group

N.H. Hospital

Anthem Blue Cross Blue Shield

Webster Valve

City of Concord

Genesis Elder Care

Sanel Auto Parts Company

Community Action Program

LaValley/Middleton Lumber Supply

Concord Regional Visiting Nurse Association

NHTI - Concord’s Community College

WalMart Supercenter

Havenwood-Heritage Heights

Bow School District SAU 67

6,257

2,650

1,301

1,300

1,200

1,135

834

800

700

635

607

600

542

475

470

450

400

400

400

350

342

330

328

325

300

Government

Health care

School district

Telecommunications

NASCAR racetrack

Automotive

County government

Education

Education

Disability support

Education

Insurance services

Mental health

Health insurance

Manufacturer

Government

Health care

Auto parts

Social services

Lumber supply

Health care

Education

Retail

Retirement community

School district

Source: Monitor survey, Chamber of Commerce data
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DO MORE WITH LESS
Cobb Hill Construction can help you identify the best
solutions to improve your office or business space.
Whatever your building size or configuration, with
over 25 years of extensive construction experience
and a staff highly skilled at space planning,
Cobb Hill will help you do more with less.

To learn more give us a call or visit us online.

206 North State Street, Concord NH | 800-543-8373 
www.cobbhill.com | info@cobbhill.com 

COBB HILL CONSTRUCTION

 1038101



Black Cyan Magenta YellowTABB_2013_February_24_3

Black Cyan Magenta YellowTABB_2013_February_24_3

FEBRUARY 24, 2013  3BUSINESS MATTERSSUNDAY MONITOR 

W hen it comes to 
health care in New 
Hampshire, the 
key words for 2013 

are watch, learn and prepare.
Providers, insurance 

companies and consumers 
are bracing for the sweeping 
changes the Affordable Care 
Act is expected to bring early 
next year. Until then, orga-
nizations big and small are 
getting ready for new rules, 
regulations and expectations. 
The result is an industry in 
flux, one in which everyone 
is looking for ways to become 
safer, more efficient and more 
competitive. 

“It’s probably going to be a 
relatively stable year, but it’s 
almost like it’s the calm before 
the storm,” said Concord 
Hospital CEO Michael Green. 
“We’re trying to wisely use our 
time, energy and resources 
to prepare for what may be a 
time where there are many 
more changes.” 

Demand for health care 
services in New Hampshire 
remains strong, a trend that 
will likely continue for years to 
come. According to estimates 
from New Hampshire Employ-
ment Security, health-related 
jobs will increase nearly 25 
percent by 2020. Positions will 
be particularly plentiful at 
nursing homes and agencies 
that provide social services. 

Less certain, however, is 
the future of the many regula-
tions surrounding how that 
care is provided and paid for. 
The state’s largest insurance 
company, Anthem Blue Cross 
Blue Shield, wants to be a 
resource for its customers 
and providers. In the coming 
months, Anthem is planning 
webinars, new online informa-
tion centers and other educa-
tional programs. 

“Anthem has never taken a 
backseat to communicating to 
our customers to the changes 
that are happening in health 
care,” said Robert Benedetto, 
director of Small Group Sales. 

Anthem is paying par-
ticularly close attention to the 
needs of New Hampshire’s 
many small businesses, which 

have seen a disporportionate 
increase in insurance costs 
in recent years. As a result, 
Benedetto says, many small 
companies have been forced 
to offer plans with deductibles 
as high as $3,000. 

“That is a mandate for the 
state and the insurers and the 
health care providers to reduce 
the burden that’s being put on 
the small group employers and 
our customers,” he said. 

The industry is also paying 
close attention to the pro-
posed expansion of the state’s 
Medicaid program, which sub-
sidizes services for many poor, 
elderly and disabled residents. 
Many questions remain about 
the details of such an expan-
sion, but the New Hampshire 

Hospital Association favors 
the idea, something spokes-
man John Clayton says will 
be good for both patients and 
providers. 

“People who don’t have ac-
cess to primary care, they get 
their care in the ER, which is 
the most expensive, least-effi-
cient way to provide that kind 
of care,” he said. 

Hospitals are also work-
ing to reduce patient read-
missions, something that’s 
penalized under the ACA. To 
help, the hospital associa-
tion is organizing a series of 
trainings to reduce urinary 
tract infections, falls and other 
preventable conditions.

“It sounds so simple, but 
falls are such a critical part of 

hospital acquired conditions,” 
Clayton said. “There’s a big 
effort under way.” 

Many of the state’s hospitals 
also plan to continue joint pur-
chases of supplies and technol-
ogy, an arrangement that helps 
reduce operating costs.

In addition to navigating 
new rules for providing care, 
health organizations must 
consider what the ACA means 
for their employees. This is 
especially true at the state’s 
private nursing homes, where 
70 percent of the operating 
cost is labor, according to John 
Poirier, executive director of 
the New Hampshire Health 
Care Association. Changing 
the kind of benefits offered to 
those employees could have 
big financial repercussions. 

“These are businesses,” he 
said. “And they will be affected 
just like any other business.”

HEALTH CARE

Preparing for big change
Affordable Care Act kicks in at the beginning of next year

By MEG HECKMAN
For the Monitor

SAMANTHA GORESH / Monitor file

Joseph Conley, chief operating officer of Concord Hospital, tours the renovated operat-
ing room for day surgeries. The hospital is getting ready for big changes next year.

“It’s probably going to be a 
relatively stable year, but  

it’s almost like it’s the calm  
before the storm.” 
MICHAEL GREEN

S easonally adjusted 
unemployment in 
New Hampshire rose 

slightly last year, but the 
state’s job market is still 
stronger than in other parts 
of the country. 

According to New Hamp-
shire Employment Security, 
the statewide jobless rate in 
December was 5.7 percent, 
compared to 5.2 percent dur-
ing the same time the previ-
ous year. National unemploy-
ment, meanwhile, was 7.8 
percent at the end of 2012. 

Over the next decade, 
state economists expect 
available jobs to decline 
sharply in sectors like textile 
manufacturing, printing and 

postal work. The outlook is 
strong for anyone seeing a 
job in health care, higher 
education or finance. 

In addition to statewide 
numbers, employment 
security also monitors the 
job market in different areas 
of the state. Among major 
cities, Portsmouth is the 
strongest, with unemploy-
ment at the end of last year 
around 4.9 percent. Nashua, 
meanwhile, had the highest 
urban rate of 5.9 percent. 
Concord’s unemployment 
rate in December 2012 was 5 
percent. 

The highest rate overall is 
in the North Country, where 
an average of 8 percent of the 
population was considered 
unemployed.

UNEMPLOYMENT

N.H. jobless number 
ticked up in 2012

Concord area sits at 5 percent
By MEG HECKMAN

For the Monitor

T he Employee Benefits 
Research Institute re-
cently surveyed work-
ers and retirees on how 

health-care benefits factored 
into the timing of their retire-
ment. The short answer: a lot.

Three-quarters of retirees 
said they worked longer than 
they would have otherwise 
to maintain access to their 
health plan. A majority of 
current workers agreed with 
a statement that said they 
“planned to work longer than 
you would like in order to con-
tinue receiving health insur-
ance through your employer.”

Study author Paul Fronstin 
argues that the health-care 
law will change all that by 
ending denials of coverage 

for preexisting conditions and 
subsidizing health insurance 
for low- and middle-income 
Americans.

“It completely changes 
the playing field,” he said. “If 
everything goes as planned, 
you’ve got guaranteed issue 
next year. You don’t need the 
employer to fill the gap.”

Another question in Fron-
stin’s survey found that more 
than a quarter of Americans 
say they would consider an 
earlier retirement date, should 
they have guaranteed access 
to health benefits. That num-
ber has slowly ticked upward 
over the past decade, from 15 
percent in 2003.

One factor that could 
temper enthusiasm for early 
retirement: prices. While 
retirees will have guaranteed 

access to health benefits, 
they may find that buying a 
benefits package becomes 
increasingly expensive when 
an employer isn’t kicking in a 
contribution.

The Affordable Care Act 
does include some provisions 
aimed at reining in prices; 
insurers cannot charge older 
Americans more than three 
times what they charge 
younger subscribers. For 
those earning less than 400 
percent of the federal poverty 
level – about $45,000 for an 
individual – their premium will 
be capped as a percentage of 
their income.

Even in a post-Obamacare 
world, there will still be trade-
offs to be made in leaving the 
employer-sponsored insur-
ance market.

Workers staying on job 
for health benefits

Survey author: New law could change landscape
By SARAH KLIFF
The Washington Post

Monitor file

Nurse Heather Ann Labier checks on a patient at Concord Hospital.

 1038086
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I n 2012, a diverse array 
of businesses opened on 
– or moved to – Con-
cord’s Main Street and 
downtown side streets. 

These new businesses offer 
everything from a delicious 
breakfast to local handicrafts 
to antique trains or an evening 
of jazz. Want your nails or hair 
done? A bowl of hot soup or a 
loaf of artisan bread? Visitor 
information? More than ever 
before, downtown is where 
you should point your feet.

In total, 14 new perma-
nent businesses – support-
ing at least 27 new full-time 
jobs – opened their doors 
or moved to downtown in 
2012. Additionally, a number 
of solo practitioners moved 
into newly available upper-
story offices such as those in 
Bicentennial Square, and the 
Concord Handmade pop-up 
shop returned for the holiday 
season.

Of particular note is the 
beautiful new Greater Con-
cord Chamber of Commerce 
and Capital Region Visitor 
Center in the Smile Building, 
at 49 S. Main St., just across 
the atrium from the League 
of New Hampshire Craftsmen 
Craft Center Gallery (which 
moved from North Main in 
2011). This pair of Main Street 
destinations, along with the 
Capitol Center for the Arts 
across the street, has helped 
bring new vitality to the 
southern end of the historic 
downtown district.

Three existing businesses 
moved to new locations 
downtown: Show Hoppers 
into an expanded space on 
South Main; Detailed Stained 
Glass to Pleasant Street; and 
the New Hampshire Liquor 
and Wine Outlet to a larger 
space in the Storrs Street 
shopping plaza. Unfortunate-
ly, 14 downtown businesses 
ceased operations last year, 
for a total downtown job loss 
of more than 20 full-time 
equivalents.

Intown Concord, a 501(c)3 
nonprofit organization, was 
officially renamed (from Main 
Street Concord) in 2012 to 
better reflect our commit-
ment to strengthening the 
entire downtown, Main Street 
and side streets as well. In 

addition to relocating our 
offices to South Main Street, 
Intown Concord reorganized 
and hired a new operations 
manager. We work every day 
with local businesses, nonprof-
its, landlords, and volunteers 
to support a vibrant, growing 
downtown; as part of that, we 
are busily working to produce 
our signature events, such as 
the Intown Concord Market 
Days Festival (July 18-20, 
2013).

Complete Streets Project
In 2012, Concord won a 

grant from the U.S. Depart-
ment of Transportation for a 
Downtown Complete Streets 
Improvement Project, which 
will transform Main Street 
while improving safety and 
accessibility. Three of Intown 
Concord’s board members 
were active participants on 
the advisory committee that 
developed recommendations 
for the project. This important 

project will break ground in 
September, and will transform 
Concord’s Main Street by the 
end of 2014.

Vacant storefronts  
on Main Street

Approximately 18 store-
fronts are vacant in the down-
town district; this is about 
average, although many of the 
vacancies are in areas of high 
foot traffic. Intown Concord 
hopes to complete a business 
gap analysis this year, so that 
we can supply the data needed 
to more actively recruit new, 
expanding and relocating 
businesses. 

In with the new
The former Bindery on 

South Main Street was razed 
in 2012, and the framework 
of a new mixed-use building 
has risen on the site. This 
building is expected to open in 
late spring of 2013, with office 
space in the upper stories, in-

cluding a new, expanded home 
for the Orr & Reno Profession-
al Association. An expanded 
Gibson’s Bookstore and a café 
will occupy the street-level 
retail spaces. The developer 
is The Duprey Companies of 
Concord.

Upper story development
In 2012, CATCH Neighbor-

hood Housing began work 
renovating the landmark 
1893 Endicott Hotel, which is 
due to re-open in late spring 
as market-rate apartments. 
Concord-based Cobb Hill 
Construction is the general 
contractor for the Endicott 
Hotel renovations.

Renovations
The Concord Food Co-op & 

Celery Stick Café completed 
its expansion and renovation, 
which included an attractive 
new entrance, brand-new 
kitchen facilities, and vastly 
expanded capacity for pre-

pared foods and catering. The 
owners of Siam Orchid pur-
chased and began renovations 
at 12 N. Main St., with plans to 
move from their current loca-
tion in 2013. Renovations also 
began at the former Men’s 
Wearhouse at the corner of 
Storrs and Pleasant Street 
Extension, which is soon to be 
a real estate office. 

Cultural destinations
Cultural favorites includ-

ing the Capitol Center for the 
Arts, Red River Theatres, 
Concord Community Music 
School, Concord City Audi-
torium (the “Audi”), and the 
Kimball Jenkins Estate are 
mainstays of the downtown 
district, and are essential to 
growing Concord’s lively so-
cial scene and active creative 
economy.

Shopping locally
Two “cash mobs” took 

place in Concord in 2012, 

bringing shoppers down-
town with the specific goal 
of spending locally. Be Local 
Concord, an initiative of In-
town Concord, has continued 
to be popular both with busi-
nesses, which offer discounts 
and incentives to members, 
and with individual members. 
To learn more about becom-
ing a member, visit belo-
calconcord.com.

The board and staff of 
Intown Concord are excited to 
engage businesses and other 
members of the Concord com-
munity to improve the heart of 
our city.

We encourage everyone to 
get involved in putting into 
action Intown Concord’s mis-
sion: To promote and enhance 
the business environment, 
cultural activities, housing, 
and appearance of historic 
downtown Concord.

(Liza Poinier is operations 
manager for Intown Concord.)

DOWNTOWN

Main Street’s focus: future
New businesses open, building plans sketched in flurry of activity
By LIZA POINIER

For the Monitor

T he general economic 
sluggishness continued 
into 2012, and condi-

tions are expected to remain 
similar in 2013.  While the 
U.S. economy continues 
to move very slowly in an 
upward direction, and con-
sumers have gained some 
confidence, the business 
side of the economy remains 
worrisome. We appear to 
be operating in a “stably 
depressed” market condi-
tion, with businesses making 
necessary adjustments to 
the new normal.

Real gross domestic 
product of approximately 
2 percent is forecast to 
remain at the same level 
in 2013. Given this modest 
level of growth,  Federal 
Reserve officials have ex-
tended the forward guid-
ance on interest rates to 
mid-2015. This suggests that 
long-term interest rates 
are expected to remain low 
for a long time. Short-term 
rates also remain at histori-
cal lows, ranging from 0-25 
basis points, and are likely 
to remain unchanged until 
unemployment levels, cur-
rently around 7.7 percent, 
decline to 6.5 percent.

General forecast econom-
ic conditions and other fac-
tors will continue to present 

challenges and put pressure 
on the banking industry in 
2013. Low interest rates, 
pressure on earnings, hyper 
competition for assets, and 
consolidation will continue to 
pose challenges.

This year will present 
significant headwinds for 
the banking industry.  Most 
important, the industry 
will continue to provide 
consumers and businesses 
alike many choices. Given 
the pressures I previously 
outlined, over time these 
choices will likely be differ-
ent and fewer!

At Centrix Bank, our 
focus remains unchanged. 
We will continue to offer an 
exclusive focus on busi-
ness banking services by 
customizing our products 
and services to fit individual 
business needs. We remain 
committed to taking the time 
to fully understand your 
business, so we can identify 
opportunities for growth and 
success.  

Centrix will continue to 
see beyond to continued 
success through these chal-
lenging times by seeking 
opportunities that align with 
our strategic business goals.

JOSEPH B. REILLY
President / CEO

Centrix Bank
11 S. Main St.

E conomic expectations 
have become more 
interesting and complex 

over the past several decades. 
In the 1960s, most merchants 
and local governments con-
centrated on local, state and 
regional economic conditions, 
with secondary concern over 
national events. The ’70s 
brought awareness to the 
power of international pricing 
through crude oil impacting 
almost every product and eco-
nomic activity in the country.

Today, global economic 
impact has become more 
influential. Information about 
products can be obtained 
instantly.  Local competitors 
are no longer down the street, 
but halfway across the world, 
because products can be 
ordered and shipped from any 
location within days.

The midterm will see the 
biggest change in retail com-
petition than the previous 10 
years. This has always been 
on the horizon, but we believe 
the impact will be increas-
ingly significant. Retailers 
must define what makes them 
unique to survive. They must 
answer the question, “Why 
do people shop at my store?”  
Products are readily available 
across the globe to any loca-
tion. Once-unique products 
are now becoming commodi-
ties. Retailers that can create 
uniqueness will prosper 
greatly. Merchants that have 
traditionally relied on location 
as their distinctive compe-
tence will watch margins and 

then sales drop significantly. 
The other significant change 
in the midterm will be global 
debt held by governments. 
Countries with good debt man-
agement will prosper greatly, 
while debt-burdened govern-
ments will find debt service 
difficult in the face of increas-
ing interest rates.

Near term, the economy 
should do moderately well, 
with GDP moving forward 
at approximately 2 percent. 
Housing will continue to 
improve on a slow basis, with 
prices advancing 3 percent 
to 5 percent and available 
inventory remaining under 
six months. Apartments will 
be in higher demand than 
previously as younger adults 
find it more difficult to qualify 
for mortgages due to educa-
tional debt and a return to 
traditional credit and debt 
criteria. Overall, we expect a 
continued slow but consistent 
recovery for the next two 
years.

Founded in 1984, Charter 
Trust Company is a privately 
held wealth management 
firm headquartered at 90 N. 
Main St. in Concord. Working 
confidentially with individu-
als and families to create, 
manage and preserve wealth, 
the company manages and 
administers over $1.5 billion 
in client assets and acts as 
fiduciaries for clients in 43 
states and 3 countries.

STEVEN A. ALBRECHT
Chief Executive Officer

Charter Trust Co.
90 N. Main St.

W e are very happy 
to be a part of the 
downtown fabric. 

We have a beautiful facility 
that helps many individuals 
improve their overall health. 
We have been able to partner 
with many of the South Main 
Street business to offer cre-
ative programs that inspire 
and motivate our patrons.

As the Affordable Care 
Act unfolds in 2013, we have 
positioned ourselves to help 
our local businesses and 
community with their well-
ness programs.

Worksite wellness will 

be a strategic priority for 
any business that is look-
ing to reducing health care 
costs. The Center for Health 
Promotion is involved in 
Concord Hospital Business 
Partners in Health initiative, 
and we have a variety of pro-
grams that can be tailored 
for your business needs. 
We are looking forward to 
helping business help their 
staff make healthier choices 
for themselves and their 
families.

JOHANE TELGENER
Director

Center for Health 
Promotion

49 S. Main St.

File image

An artist’s rendering shows how Main Street might look with three lanes. The transformation should be finished by the end of 2014.

MERCHANTS’ VOICES

“In 2012, Concord won a grant 
from the U.S. Department of 

Transportation for a Downtown 
Complete Streets Improvement 
Project, which will transform 
Main Street while improving 

safety and accessibility.”
LIZA POINIER
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I n 2013, I expect the Con-
cord Co-op will really take 
off in terms of growth. 

We’ll also set the stage for fu-
ture growth once the down-
town Concord revitalization 
is complete. We totally 
revamped our store in 2012. 
In addition to our attractive 
new space, my talented staff 
has the skills we need to 
freshen up our selection and 
improve the way we interact 
with the community.

The Co-op is dedicated to 
good health, good food and 
local products, three areas 
that have become incredibly 
popular to the masses. I be-
lieve our award-winning Cel-
ery Stick Café will reach new 
heights this year in terms of 
visibility and business. Our 
chefs do an amazing job with 
catering, in-store prepared 
foods, the hot bar and Sun-

day brunch. Classic grocery 
departments like seafood, 
meat, bulk and produce will 
continue to do well. The Co-
op is also pleased that the 
word is getting out about our 
award-winning bakery chefs. 
It is no longer the best-kept 
secret in town.

The Co-op is a community 
market that is owned by its 
5,000-plus members. The 
membership places high 
importance on the vitality 
of downtown Concord. Our 
ongoing community involve-
ment allows us to always 
have a finger on the pulse 
of our local economy. What 
we see, what we hear, is all 
good. The spirit is hopeful, 
and it is definitely that of 
community!

PAULA HARRIS
General Manager

Concord Co-op
24 S. Main St.

W e at GONDWANA 
& Divine Clothing 
Co. are now moving 

into our 18th year on North 
Main Street. We have been 
successful and seen our busi-
ness grow and move to larger 
quarters over that time. We 
believe 2013 will be a good 
year for business. Sales for 
2012 were up for us, and we 
expect that trend to continue. 
We offer high quality cloth-
ing, jewelry, accessories and 
gifts that are made in Amer-
ica or fairly traded. There 
is a growing trend among 
Americans to buy U.S.-made 
goods and support bringing 
more manufacturing back to 
our country. We believe this 
movement benefits us. We 
are always on the lookout for 
new lines of clothing, jewelry 
and scarf collections and 
strive to keep them fresh and 
unique.

We have also seen a lot 
of changes in Concord’s 
downtown makeup over the 
last two decades. As to be 
expected, some businesses 

close or move and new ones 
open. One positive change 
is the robust development 
South Main Street has 
enjoyed in the past several 
years. The addition of the 
League of New Hampshire 
Craftsmen headquarters, 
the Greater Concord Cham-
ber of Commerce and Con-
cord Hospital offices to the 
Smile building has increased 
the visibility and changed 
the face of downtown for 
the better. More positive 
changes are coming with the 
new development at the site 
of the old bindery and with 
the city’s plan for significant 
streetscape improvements 
in the downtown core. 
Although we have concerns 
about the construction 
phase of the project, we 
believe the overall appear-
ance of downtown will be 
improved and more visitors 
will make Main Street, Con-
cord, their destination. 

PAM PETERSON
Owner

GONDWANA
13 N. Main St.

D espite the strength-
ening of consumer 
protections, student 

aid regulations and proac-
tive work by school coun-
selors and financial aid 
administrators, the burden 
of making wise financial de-
cisions about postsecondary 
education rests with teenage 
students who are often 
unprepared to do so. The 
NHHEAF Network Organi-
zations has been supporting 
New Hampshire students 
and parents to make wise 
financial decisions through 
formal financial education 
for more than 50 years.

While statistics about the 
many public and private ben-
efits of degree attainment 
can provide insight for policy 
makers, they are less useful 
to the individual student. To 
make enrollment and financ-
ing choices that are in their 
long-term best interests, 
students must evaluate their 
options in relation to their 
particular situations. Stu-
dents must get an accurate 
sense of what degrees yield 
in the marketplace. They 
must understand credit 
scoring and use “expected 
family contribution” and 
“net price” calculators. They 
should know the long-term 
implications of student loan 
borrowing. And we need to 
emphasize that financial 
well-being is about more 
than just income; it is having 
an understanding of the 
difference between needs 
and wants, saving, the rules 

of credit, and strategy based 
on changing circumstances. 
Only through personal finan-
cial education will students 
be wise consumers of higher 
education.

We know that there is a 
strong relationship be-
tween educational attain-
ment, personal income and 
economic strength in New 
Hampshire. Therefore, we 
must advocate for college-
prepared, low-income stu-
dents to receive state-fund-
ed grants for postsecondary 
education. Through our 
K-12 outreach programs, we 
often encourage families to 
adopt a self-reliant posture 
when planning for higher 
education costs. While this 
approach works for many, 
self-reliance means some-
thing different for families 
struggling just to put food 
on the table. College seems 
a distant possibility without 
support from outside re-
sources. In 2013, we hope to 
see reinstatement of state 
appropriations for finan-
cial aid to New Hampshire 
residents attending college. 
Investment in talented 
young people benefits our 
state’s economic develop-
ment and our democracy. 
College-bound New Hamp-
shire citizens with great 
potential, but profound 
need, should be supported 
to pursue public higher 
education.

 
RENÉ DROUIN

President & CEO

NHHEAF
4 Barrell Court

W e are hopeful that 
in 2013 our busi-
ness, Lilise, will 

continue to grow.  We are 
thankful that our com-
munity continues to be so 
supportive.  We have been 
fortunate that our business 
model works in this sluggish 
economy. At Lilise, 2013 is a 
year of expansion.

Community spirit can 
make all the difference in 
the success of a new busi-
ness. Here in the Capital 
City, an ever-growing cus-
tomer base continues to 
spread the good word about 
Lilise. Thank you!

The Lilise business model 
should continue to ben-
efit from shoppers seeking 
value-priced goods and ser-
vices. We have clients who 
are willing to travel from 
outside of our local commu-
nity to take advantage of the 
unique selection and attrac-
tive pricing of our designer 
garments and accessories. 
We also find that there is 
an increased awareness in 
the value of owning quality 
items.

This year, 2013, looks 
promising for Lilise. In 
March we will offer fine 
furniture. George Turgeon, 
with 35 years’ experience in 
high-end antiques, is a most 
appreciated asset for this 
undertaking. At the core of 
our expansion is GraniteCor 
Industries (GCI). Lilise is 
pleased to announce that the 
master craftsman of GCI will 
create signature pieces for 
Lilise that will be featured 
in our new showroom. New 
Hampshire Correctional 
Industries has a well estab-
lished reputation for excep-
tional quality furniture.

We believe that New 
Hampshire is ready for an 
exclusive line of 100 percent 
cherry, solid wood heirloom 
furniture; individually and 
meticulously handcrafted by 
inmates who have worked 
diligently for years to be-
come master craftsman.

In 2013, Lilise is hopeful. 
We know how supportive our 
community can be. 

GREG and ELLEN LESSARD
Proprietors

Lilise
113 Storrs St.

Monitor file

Cyclists make their way up Main Street during the 2011 Market Days celebration. The annual summer festival brings thousands of shoppers to downtown Concord.

Downtown storefronts
in 2012

PERMANENT BUSINESSES OPENED (or moved to downtown)

PERMANENT BUSINESSES CLOSED (or left downtown)

American Bodybuilding Supplements

Bambino’s Pizzeria

Beauty by Design Salon

Depot Antiques & Toys

Express Jewelry Center

Greater Concord Chamber of Commerce 
and Capital Region Visitor Center

Hilltop Consignment Gallery

Kagem Chic Designs

Primary Diner

Purple Pit Jazz Club

Roy Nails & Spa

Soup Gallery

The Crust & Crumb Baking Co.

Wonder Made

18 S. Main St.

7 Depot St.

28 S. Main St.

30 N. Main St.

44 N. Main St.

49 S. Main St.

56 N. Main St.

2 Kennedy Drive

26 Pleasant St.

3 Pleasant St. Ext.

31 S. Main St.

55 N. Main St.

126 N. Main St.

19 Warren St.

Alley Gals

Butters

Cassie’s Bridal

Green Martini (destroyed by fire)

Hometown Pizza

Irresistible Cravings

Just Be

Madeleines

Men’s Wearhouse

Real Deal Mixed Martial Arts

The Ink Spot

The Nutrition Station

The Rooster

T-Mobile

18 Kennedy Drive

70 N. Main St.

41 N. Main St.

6 Pleasant St. Ext.

7 Depot St.

55 N. Main St.

62 N. Main St.

126 N. Main St.

89 Storrs St.

8 N. Main St.

65 S. Main St.

138 N. Main St.

152 N. Main St.

150 N. Main St.

Source: Intown Concord CHARLOTTE THIBAULT / Monitor staff

Monitor file

A snowy view of the State House from Main Street in downtown Concord.
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S ervice industries 
expanded in Janu-
ary at about the 
same pace as the 

prior month, showing the 
biggest part of the economy 
is holding up in the face of 
federal government budget 
battles.

The Institute for Supply 
Management’s non-manu-
facturing index cooled to 55.2 
last month from a 10-month 
high of 55.7 in December, the 
Tempe, Ariz.-based group 
said this month. Economists 
projected the gauge would 
ease to 55, according to the 
Bloomberg survey median. 
Readings above 50 signal 
expansion.

Sustained consumer 
spending and a rebound 
in housing will probably 
keep benefiting companies 
such as MasterCard and 
PulteGroup, helping propel 
service industries that ac-
count for almost 90 percent 
of the economy. A job market 
that continues to heal will 
also provide households the 
wherewithal to manage a 
tighter budget after a two 
percentage-point increase 
payroll taxes.

“The expansion in ser-
vices will continue,” Brian 
Jones, senior U.S. econo-
mist at Societe Generale in 
New York, said before the 
report. “Consumer spend-
ing is growing, housing is 
improving, the job market is 
improving.”

Facts and figures
Estimates in the Bloom-

berg survey of 76 economists 
ranged from 53 to 57.5. The 
index, which includes indus-
tries ranging from utilities 
and retail to health care, 
housing and finance, has 
averaged 53.5 since the re-
cession ended in June 2009.

Eight non-manufacturing 
industries, including con-
struction, finance and real 
estate, reported growth in 
January, while nine said 
business contracted.

The ISM’s employ-
ment gauge jumped to 
57.5, the highest in almost 
seven years, from 55.3 in the 
prior month, today’s report 
showed. The measure of new 
orders decreased to 54.4, the 
lowest since April 2012, from 
58.3. The gauge of business 
activity dropped to 56.4 from 
60.8.

In China, service indus-
tries may be on the mend, 
expanding last month 
at the fastest pace since 
August as gains in retailing 
and construction helped 
drive a recovery. The non- 
manufacturing Purchasing 
Managers’ Index was 56.2 in 
January after 56.1 a month 
earlier, the Beijing-based 
National Bureau of Statistics 
and China Federation of 
Logistics & Purchasing said 
in a statement Feb. 3.

U.S. service industries 
will benefit from manufac-
turing that’s starting to 
emerge from a slump in 
the second half of 2012. The 
Institute for Supply Man-
agement’s factory gauge 
advanced to a nine-month 
high of 53.1 in January, the 
group reported last week.

Looking at housing
A stronger housing mar-

ket is also underpinning the 
economy. Spending on all 
construction projects rose 
0.9 percent in December to 
an $885 billion annual rate, 
the fastest since August 
2009, Commerce Depart-
ment figures showed on Feb. 
1. Homebuilding outlays 
increased 2.2 percent to the 
highest level since Novem-
ber 2008.

The gains have generated 
more optimism among com-
panies such as Bloomfield 
Hills, Mich.-based Pulte-
Group, the largest home-
builder by market value.

“The combination of 
incredibly low mortgage 
rates, continued increases in 
rental rates and especially 
rising home prices, and very 
low – and likely to stay low – 

inventory levels for housing 
lead us to believe that 2013 
will be a better year for U.S. 
housing than 2012,” Chief 
Executive Officer Richard 
Dugas said on a Jan. 31 
earnings call.

Realtors are also benefit-
ing. Figures from the Nation-
al Association of Realtors 
show 4.65 million previously 
owned homes were sold in 
2012, up 9.2 percent from the 
previous year and the big-
gest increase since 2004.

The economy is also creat-
ing jobs. Employers added 
157,000 workers in January 
after a revised 196,000 rise 
the prior month and a 247,000 
surge in November, Labor 
Department data showed last 
week. Revisions added a total 
of 127,000 jobs in the last two 
months of 2012. A separate 
survey of households showed 
the jobless rate unexpectedly 
rose to 7.9 percent from 7.8 
percent.

A hurdle for consumers 
is higher taxes. As part of its 
budget agreement on Jan. 1, 
Congress agreed to let the 
tax, used to pay for Social 
Security benefits, return to 
its 2010 level of 6.2 percent 
from 4.2 percent. That reduc-
es the paycheck by about $83 
a month for someone who 
earns $50,000.

Republican leaders in the 
House of Representatives 
are considering a stopgap 
measure to fund the gov-
ernment for the rest of the 
fiscal year that could reduce 
spending below $1 trillion. 
They are running through 
all possible scenarios as 
two fiscal deadlines near. 
Automatic spending cuts 
stemming from an impasse 
between the White House 
and Congress over deficit 
reduction take effect on 
March 1, and the continuing 
resolution funding U.S. gov-
ernment operations expires 
on March 27.

First quarter outlook
MasterCard, the second-

biggest U.S. payments net-
work, posted fourth-quarter 
profit that beat analysts’ 
estimates as customers 
shopped more. Nonetheless, 
the Purchase, New York- 
based business is cautious 
about the first-quarter 
outlook.

“Any optimism that we 
have about the economy, 
however, will be tempered 
until we see what happens 
to consumer confidence and 
spending” as federal budget 
negotiations continue, Chief 
Executive Officer Ajay 
Banga said on a Jan. 31 con-
ference call with analysts.

Elevated unemployment 
underscores the decision by 
Federal Reserve policy mak-
ers to keep purchasing secu-
rities at the rate of $85 billion 
a month after the economy 
“paused” because of tem-
porary forces, the Federal 
Open Market Committee 
said in a Jan. 30 statement at 
the conclusion its meeting in 
Washington.

The Fed left unchanged 
its statement that it plans to 
hold its target interest rate 
near zero as long as unem-
ployment remains above 
6.5 percent and inflation 
remains no more than 2.5 
percent.

FORECAST

Service sector 
strong through 

uncertainty
Industries make up  

90 percent of economy
Bloomberg News

N ew Hampshire 
auto dealers were 
optimistic head-
ing into 2013, with 
new and used ve-

hicle sales continuing to ratch-
et up through 2012 as retooled 
auto makers filled showrooms 
with vehicles better tailored to 
buyers’ demands for economy 
and style.

“It was a good year for 
our industry, with pent-up 
demand, loosening credit, 
and an aging vehicle fleet 
contributing to a robust sales 
environment,” said Peggy 
Proko, chairwoman of the 
New Hampshire Automobile 
Dealers Association.

But it was a long road back. 
Three years ago, it was not 

clear if the American auto 
industry would survive. A 
$17.4 billion bailout in 2008 was 
followed by the bankruptcy of 
GM and Chrysler within six 
months.

In Concord, Carlson’s was 
one of thousands of Chrysler 
dealers that lost affiliation 
as the floundering company 
slashed operations. But with 
a solid service business from 
longtime customers, word-of-
mouth referrals, and the ad-
dition of a Michelin franchise, 
the company reinvented itself, 
said Holly Carlson, whose 
grandfather opened the shop 
as a Plymouth and DeSoto 
dealership in 1937. She runs 
the business with her father, 
Berger Carlson. 

The company has had 
problems thrown at it over 75 
years, world wars, the Great 
Depression, so in 2008 “they 
figured out what was coming 
– possibly losing the franchise 
– and prepared,” she said. 

“Our big strength is the 
commitment of our people and 
great, loyal customers,” she 
said. 

Meanwhile, the recession 
ended, customers came back 
and credit has begun to open 
up. 

“Business improved last 
year, and I would say I’m 
guardedly optimistic about 
what’s ahead,” Carlson said. 

Another reason sales have 
improved is automakers have 
tuned into the new shape of 
the market, said Lou Ann 
Hammond of website Carlist.
com. 

“It is because they are 
building cars people want 
to buy, but it is also because 
people have shifted their pri-
orities,” she said. “People are 
concerned about finances and 
fuel efficiency. Car companies 
are getting the message.”

The rebound is also 
reflected in the number of 
companies that have expand-

ed showrooms or completely 
redesigned dealerships. 

Craig Jewett of Jewett 
Automotive Design recently 
finished work on Grappone 
Automotive Group’s Toyota 
dealership in Bow with LEED 
certification from the U.S. 
Green Building Council. Jew-
ett says his work is growing 
steadily.

“We’re on our 54th dealer-
ship in the last 10 years,” he 
said.

Emerging from the 
troubled days of 2008 and ’09, 
the automakers are not only 
re-engineering vehicles, they 
are promoting a “boutique 
experience” for their franchis-
es, Jewett said, particularly 
Toyota and Subaru. 

Jewett, who has expanded 
throughout New England and 
into New York, said even dur-
ing the lean times he got work 
from “dealers that were smart 
enough to take advantage of 
the down market” to make 
capital improvements. Jewett 
understands this thinking. He 
took on his first dealership 
project 12 years ago and has 
turned it into the focus of his 
business.

Still, there are always 
curves.

Superstorm Sandy is the 
2,000-pound gorilla in the mar-
ket right now. The storm that 
devastated New York, New 
Jersey and Connecticut took 
out thousands and thousands 
of cars, said Jonathan Banks, 
executive automotive analyst 
with the NADA Used Car 
Guide.

Replacement cars for 
the people hit by the storm, 
rental fleets that are keep-

ing vehicles in circulation 
longer to meet some of that 
demand, and the many cars 
that were totaled have made 
used cars inventories very 
tight, Holly Carlson said. 
That means the book value of 
used vehicles has stayed up. 
That can break in a number 
of ways, higher sales receipts 
for used car businesses, 
some buyers opting to buy 
or lease new, or some people 
staying out of the market a 
little bit longer.

Natural disasters are one 

thing, Congress is another.
As many businesses look 

ahead to 2013 with optimism, 
the fiscal cliff, end of the 
payroll tax cut and the debt 
ceiling fight add uncertainty to 
the market, Carlson said.

Her family knows very well 
that the foundation of the busi-
ness is the people who work 
there and their commitment 
to the community, in good 
times and lean. The only thing 
to do is to keep on keeping on 
and look for opportunity in 
every market, she said.

CARS

Auto dealers on road back
After a strong 2012, guarded optimism for the new year

By BILL PLATT
For the Monitor

T he New Hampshire Auto-
mobile Dealers Associa-
tion agreed in December 

to bring an auto show to New 
Hampshire, the first anyone 
can remember.

The tough economy of the 
past five years has bottled 
up demand for new vehicles, 
according to Peggy Proko, 
chairwoman of the New 

Hampshire Automobile Deal-
ers Association.

As the market opens up, 
the dealers association saw 
an opportunity to generate 
excitement and decided at 
their December meeting to 
host the weekend event Oct. 
18-20 at the New Hampshire 
Sportsplex in Bedford. 

The dealers had toyed with 

the idea for several years, 
but only recently recon-
nected with Motor Trend Auto 
Shows, a national trade show 
organizer, to get something 
moving, according to Lauren 
Holzman, public relations 
director for Motor Trend Auto 
Shows LLC.

“Then this year there was 
a new call to say ‘let’s talk,’ ” 

Holzman said.
The weekend event will 

feature more than 20 brands 
and 160 to 170 vehicles, a VIP 
appearance and opportunities 
to ride and drive new cars, 
according to Pete McNamara 
of NHADA.

“Stay tuned for updates,” 
McNamara wrote.

BILL PLATT

N.H. car show planned for October

AP file

A row of Honda Pilots sit in front of a Honda dealership. The U.S. auto industry ended 
2012 on a high note, with December sales the strongest since before the recession.

“People are concerned about 
finances and fuel efficiency.  
Car companies are getting  

the message.” 
LOU ANN HAMMOND

“The 
expansion 
in services 

will continue. 
Consumer 
spending 

is growing, 
housing is 

improving, the 
job market is 
improving.” 

BRIAN JONES
TITLES ISSUED 2012 2011

New and Demo vehicles

Used vehicles

Total

Heavy trucks, 15+ years

Heavy trucks, up to 15 years

Trailers

Motorcycles

Motor homes

106,557

216,869

323,426

378

1,346

9,299

15,356

689

96,191

213,415

309,606

365

1,376

8,785

14,509

648

Source: N.H. Div. of Motor Vehicles

Auto titles up

CHARLOTTE THIBAULT / Monitor staff
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W hile every-
one has had 
to adapt to 
a slow and 
evolving 

economy, higher education 
has also had to keep up with a 
new breed of students.

For the New Hampshire 
Community College System, 
that has meant significant 
time and investment in 
producing online and hybrid 
classes throughout the system 
to accommodate those who 
are working and returning to 
school.

“A large majority of our 
students work full time,” said 
Ross Gittell, chancellor of the 
Community College System. 
“So the flexibility of being able 
to take an online course is 
very attractive to them.”

Gittell pointed out that the 
number of students enrolled 
in online classes through the 
seven community colleges in 
the system has doubled in the 
past four years, to a little less 
than 10,000 students.

And since the 2009-10 
school year, the number of 
online classes in the com-
munity college system has 
jumped from 482  to 712, a 
more than 67 percent in-
crease. Further, officials said 
they believe they will have 
more than 800 online classes 
once the 2012-13 school year 
is finalized to include the 
summer term.

Gittell said the number 
could go up even more since 
the community college sys-
tem is enlarging the program 
that allows online students to 
take classes from any of the 

community colleges in the 
system.

This is particularly good 
for students in rural areas, 
he said, where it may be dif-
ficult to get some classes, like 
languages, regularly offered 
in more urban areas.

This trend is not only good 
for students, but it’s a money 
saver and maker for the col-
lege system.

“We can deliver more 
courses in a more effective 
way,” Gittell said. “It also 
increases the average enroll-
ment, which increases the 
class size per course, which 
increases the net revenue 
since of course we still only 
have the one faculty person 
that you pay.”

New Hampshire Techni-
cal Institute has dedicated 
a position to implementing 
and improving this type of 
programming. At NHTI, more 

than 35 percent of the stu-
dent population is made up of 
nontraditional learners, said 
Matthew Wood, associate VP 
for nontraditional learning 
formats. Further, he said, last 
year NHTI took in more than 
$2 million in revenue, just in 
online learning.

“If you look at that as a 
whole, that’s about 11 percent 

of what the college took in last 
year,” he said.

It’s so successful that by 
the fall Wood said he hopes to 
have five full degree programs 
online.

But even private schools 
are finding the need to adapt.  
At New England College in 
Henniker, President Michele 
Perkins said officials have 

been developing hybrid pro-
grams where the bulk of the 
class may be online, but one 
night a week, for instance the 
MBA/health care class, might 
meet at a hospital or health 
care facility.

“They get, we believe, the 
best of all worlds,” Perkins 
said.

“You get your online com-

ponent and your face-to-face 
component, and I think it’s 
very interesting in this envi-
ronment, everyone is talking 
about  online and all of that, 
but the value of personalized 
education, the face to face, is 
definitely part of our mis-
sion and brand. We cherish 
that, and preserve that in our 
program.”

HIGHER EDUCATION

Community colleges invest online
Web-based classes expand the reach and access of state system

By MELANIE PLENDA
For the Monitor

H eavy lids can be power-
ful things. The pull of 
sweet sleep and that 

bargain of keeping weary eyes 
closed for just a second can 
mean missing out on much 
needed studying, failing to 
complete an assignment or 
worse, not making it home 
safe.

While coffee and other caf-
feinated standbys are the typi-
cal go-tos for sleepy students 
and drivers, some people want 
a more natural wake up fix. 
Enter Wakup Energy Gel.

“If you’re a typical health-
conscious American you 
want natural ingredients in 
pretty much everything you 
get,” said Jeff Rapson, Wakup  
Inc.’s vice president of busi-
ness development. “And most 
of the products – whether it’s 
candies, pills, energy shot 
beverages, gum – they are all 
filled with caffeine.”

But he said, Wakup Energy 
Gel is an all-natural product 

created by University of New 
Hampshire student Shaojun 
“Shaw” Yao for his Ph.D. 
dissertation. Yao himself had 
fallen asleep at the wheel 
once. So he put that together 
with the work he was doing 
with polymers in his chem-
istry lab to come up with his 
patented concoction for the 
anti-fatigue gel. He discov-
ered that he could create the 
topical pick-me-up by mixing a 
variety of natural oils, includ-
ing peppermint, pepper and 
menthol. He then discovered 
that hydrogel made a great 
vehicle for delivering the oils.

Rapson said the gel is a 
nonaddictive alternative to 
other stimulants. The gel is 
applied below the nostrils and 
proposed to give a boost for 
about an hour.  Rapson said 
this is a way of staying awake 
without getting the jitters or 
experiencing the other side 
effects of caffeine.

Wakup Inc. is UNH’s sixth 
startup company.  Yao started 
Wakup Inc. after participating 
in the university’s Holloway 
Innovation-to-Market competi-
tion last spring.

Tristan Carrier, licensing 
manager in UNH’s Office for 

Research Partnerships and 
Commercialization, called 
Wakup the “most recent 
example of the innovative and 
creative research at UNH be-
ing used to address a market 
need. We are eager to work 
with our researchers to keep 
growth opportunities like 
these local and create jobs in 
the state.”

Rapson said he believes 
their core customers are go-
ing to be sleepy commuters, 
college students and people 
working two or more jobs.

He said the company is 
still definitely growing, hav-
ing only sold a few hundred 
units of the gel through their 
website. He said at the mo-
ment they are busy raising 
capital to not only develop an 
all-natural topical gel to help 
people sleep, but improving 
the current packaging of the 
energy gel. Right now the gel 
comes in a lip balm like tube. 
However, the gel has a looser 
consistency than a waxy lip 
balm. So, Rapson said, they 
are hoping to rejigger that 
aspect of the product for the 
next phase.

For information about 
Wakup, visit wakupinc.com.

UNH spawns energy gel company
Product comes 

from dissertation
By MELANIE PLENDA

For the Monitor
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NHTI graduates make their way past puddles as they walk to their commencement ceremony in 2011.

“A large 
majority of our 
students work 
full time. So 

the flexibility 
of being able to 
take an online 
course is very 
attractive to 

them.” 
ROSS GITTELL
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 99 Fisherville Road • Concord, N.H. 03303
 www.keystonemanagement.com

 Apartments
 All Shapes, Sizes and Locations

 (603) 228-3311

 Keystone Management Company has established an 

 excellent reputation in the business community. The 

 company holds a membership with the newly formed 

 New Hampshire Apartment Association. As a member 

 of the Concord Chamber of Commerce and a 

 participant in the Concord Kiwanis Club and The 

 Friends Program, the company supports local agencies 

 and community projects.

 And keystone has the environment in mind, too: In an 

 effort to make less of an impact on the Earth, Keystone 

 has installed low-flow shower heads and toilets in all 

 its apartments and switched to energy efficient light 

 bulbs in all its properties.

 1036671

 949230

 Christine Francoeur
 Licensed Mortgage Banker 
 NH Lic.# 223098 
 Mobile (603) 491-3367    www.regencymtg.com

 Christine.Francoeur@regencymtg.com

 Purchase or Refinance  |  Primary or Vacation Homes and Condos 
 100% Financing Available for Qualified Buyers  |  FHA/VA  |  1-4 Unit 
 Residential Investment Properties  |  Local Processing and Underwriting!

 Home Ownership 
 just got a whole lot easier!

 At  Regency Mortgage Corporation  I will 

 navigate you through today’s challenging 

 mortgage market, thoroughly explaining all 

 of your options, and providing you with a 

 smooth loan transaction.

 Regency Mortgage Corporation   - Lic#1938

 26 Londonderry Tpk, Hooksett, NH 03106

 Call Today (603) 491-3367
 Licensed by the New Hampshire Banking Department

 1038551
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T ry not to grumble about 
all those Massachu-
setts plates you see on 
the highway. They’re 

an indicator that New Hamp-
shire’s economy is speeding 
along like, well, that car that 
just cut you off.

Tourism is New Hamp-
shire’s second-largest 
industry in terms of jobs, 
according to Lori Harnois, 
director of the state’s Divi-
sion of Travel and Tourism 
Development. In 2011, nearly 
62,000 full- and part-time jobs 
were supported by tourism 
dollars, she said. Visitors to 
New Hampshire spent more 
than $4 billion and paid more 
than $139 million in meals 
and rooms taxes (about 60 
percent of the total meals 
and rooms taxes). Both visi-
tation and spending were up 
over the previous year.

Though the numbers 
haven’t been compiled for 
2012, Harnois said the indus-
try continued to see an up-
ward climb last year. “Overall, 
the tourism industry in New 
Hampshire fared well in 2012,” 
she said.

Last year was a tough one 
for ski areas, Harnois said, but 
the mild winter had an upside 
too. “The unusually warm 
weather led to an early spring 
and had a positive effect on 
some of the summer indus-
tries, including golf resorts, 
which were able to open early 
and enjoy an extended sea-
son,” she said. “We also saw 
visitors at Hampton Beach be-
fore it opened for the season.”

And though the fall foliage 
season wasn’t its most spec-
tacular ever, visitors came in 
droves. “Many in the industry 
have said they felt the 2012 
fall season was the best in 
awhile,” Harnois said.

While they come from all 
over, it’s our nearby neighbors 
– Canadians, New Yorkers, 
and, yes, those Massachusetts 
folks – who’ve been dropping 
the most dollars in our coffers, 
giving evidence to the notion 
that the economy as a whole is 
recovering but that people are 
still using prudence, especially 
when it comes to their dispos-
able incomes.

For the coming year, 
Harnois expects tourism to 
continue its upward climb – 
and with the winter weather 
cooperating, it looks like we’re 
off to a good start. “Snowfall 
this year has already exceed-
ed our expectations, and we’ve 
heard that businesses are up 
over last January already,” 
she said. “We’ll continue to 
see people traveling closer 
to home . . . and visitors will 
be looking for value for their 
vacation dollar. It should be a 
good year.”

TOURISM

Out-of-state spending 
undergirds N.H. economy
Snowfall has ‘exceeded our expectations’

By SARAH EARLE
For the Monitor

ALEXANDER COHN / Monitor file

A rider passes over a side trail with a view of Mount Lafayette on Cannon Mountain.
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ORDER NOW
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DumpsterDepot.com
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L ow mortgage rates have 
made buying a home 
more affordable and 

turned rentals into an attrac-
tive option for investors. 

Throughout the downturn 
in the housing market, aver-
age investors, sometimes 
pooling their money, have 
bought foreclosures at a 
sharp discount and turned 
them into rentals. Many hom-
eowners also have purchased 
a second home and rented 
out their first property. 

Although the housing 
market is showing signs 
of recovery, demand for 
rental housing is expected to 
remain strong. The national 
unemployment rate remains 
high at 7.9 percent, banks 
are still working through a 
backlog of foreclosures and 
tight lending requirements 
prevent many renters from 
becoming homeowners. 

And the Fed has said it 
will keep its short-term in-
terest rate, the federal funds 
rate, at a record low until 
U.S. unemployment falls 
below 6.5 percent, some-
thing many economists don’t 
expect to happen until late 
2015 at the earliest. 

“In this market, at this 
point, it’s a sweet spot,” 
says Chris Princis, a senior 
executive at financial 
advisory firm Brook-Hollow 
Financial and owner of two 
rental properties in Chicago. 
“You’re getting the market 
where it’s just starting to 
rebound, but still at the bot-
tom, with what’s looking to 
be a great recovery.” 

Here are six tips on be-
coming a landlord or inves-
tor in rental property: 

1. Understand what it 
means to be a landlord
Residential real estate 

generally provides three 
possible ways to get a return 
on your investment: when 
it’s sold, assuming it has 
grown in value, by collecting 
rent and through tax sav-
ings, such as the mortgage 
interest deduction. 

So, if you elect to buy a 
property for the long-term 
investment potential, the 
goal should be to ensure that 
the rental income covers the 
cost of your mortgage and 
monthly maintenance costs. 

If you buy a foreclosed 
home, you’ll have to factor in 
the cost of repairs to ready 
the home for rent. And if 
you have a mortgage on the 
property, you’ll need to be 
prepared to cover the costs 
for however long it takes to 
find a tenant. 

“Real estate is a great in-
vestment if people are paying 
their rent,” says Princis. “If 
they’re not paying their rent, 
it’s a horrible investment.” 

2. Buy in an area with  
a history of strong  

rental demand
Neighborhoods near uni-

versities are a good option. 
For homes in residential ar-
eas, proximity to schools can 
be a good draw for families. 

Condominiums and simi-
lar properties in communi-
ties with a homeowners’ 
association can be a great 
option because the associa-
tion arranges for upkeep on 
the property. 

But check the fine print on 
your mortgage and homeown-
ers’ association rules to make 
sure turning your property 
into a rental isn’t forbidden. 

If you’re going to buy a 
foreclosure, be prepared to 
compete with other inves-
tors, many of them paying in 
cash. And because many re-
quire upgrades and repairs, 
expect that it will take lon-
ger until you’ll be generating 
rental income. 

Websites like Zillow.com 
and Trulia.com list foreclo-
sures, as well as rentals in a 
given area. 

Foreclosure tracker 
RealtyTrac Inc. recently 
ranked U.S. metro areas, 
with a population of 500,000 or 
more, according to the supply 
of available foreclosures for 
sale and their discount versus 
other homes, among other 
criteria. Among the top 20 cit-
ies deemed the best places to 
buy: Miami, Chicago, Phila-
delphia, El Paso, Texas; and 

Poughkeepsie, N.Y. 
Claire Thomas, a retiree 

in Phoenix who owns 10 
rental condos in Las Vegas, 
says that landlords looking 
to keep their properties as 
income-generating rentals 
for many years should look 
into areas that are not too 
expensive. 

“I would rather have a 
middle-of-the-road rental 
that stays rented than a 
higher-end (property),” she 
says. 

3. Consider using a  
management firm

Determine whether you 
want to select the tenant 
and handle property issues 
or hire a company to do it. If 
you take on the responsibil-
ity, you are obliged to fix any 
problems (leaky faucets, 
broken furnace, etc.) or find 
professionals to do it. 

“Are you prepared to do 
all of this on your weekends 
or evenings or get calls 
while you’re at work because 
a pipe burst and it’s flood-
ing?” asks Jim Warren, chief 
marketing officer for prop-
erty management company 
FirstService Residential 
Realty. “What’s that thresh-
old worth to you?” 

Property management 
firms can charge a percent-
age of the rent, sometimes 
10 percent or more. 

Hiring out the hands-on 
landlord job also makes 
sense if your rental property 
is not in the same city where 
you live. 

4. Do the math 
Although prevailing rental 

prices will go a long way 
toward determining what 
you can charge, getting the 
best return on your invest-
ment starts with making 
sure you’re going to get 
enough rent to, ideally, cover 
expenses and costs. 

Princis’ formula is 
charging 15 percent above 
monthly mortgage and 
maintenance costs. So if 
those costs add up to $1,000, 
he’ll look to charge $1,150. 

Of course, flexibility might 
be called for if you’re unable 
to get a tenant in for months 
and months. 

Experts recommend 
starting with popular rental 
listings in newspapers or on 
websites such as Craigslist.
com, Trulia and Zillow, to see 
what comparable apartments 
or rooms are going for. An-
other option is rent analysis 
website Rentometer.com. 

The good news: Rents for 
single-family homes rose 2.3 
percent last year from 2011, 
according to Trulia. 

5. Screen tenants  
thoroughly

Once your rental starts 
drawing inquiries, it pays 
off to screen prospective ten-
ants by asking for previous 
landlord references and run-
ning a credit and a criminal 
records check. 

Experts also recommend 
asking for a deposit equal to 
one month’s rent, plus extra 
if the tenant has pets. That 
will help cover any damage 
to the property and protect 
you if a tenant moves with-
out paying rent. 

Also, have a walkthrough 
of the unit with the tenant 
and ask that they sign off on 
the condition of the property 
before they move in. That 
will help avoid conflicts over 
the security deposit if there 
are damages once they’re 
ready to move out. 

6. Get familiar with  
landlord laws

As a neophyte landlord, 
it’s important to know your 
responsibilities under the law. 

Two good resources for 
rental rules are the U.S. 
Department of Housing 
and Urban Development’s 
website (hud.gov ), and 
The Landlord Protection 
Agency (thelpa.com ), which 
includes state-specific rental 
guidelines and standardized 
forms for rental agreements. 

An attorney or the Land-
lord Protection Agency also 
can help you craft a well-
written lease, which is cru-
cial to protect your property. 
It will help you evict a tenant 
or hold them accountable for 
damage if necessary.

ADVICE

6 tips on buying, 
renting a home 

for extra income
By ALEX VEIGA
The Associated PressA t last, there is some 

good news about 
the housing market, 
after the housing 

crisis that spawned the recent 
recession.

A number of indicators 
point to a turnaround.

Home sales are up 20.9 
percent statewide and 21.9 
percent in Merrimack County 
compared with 2011, accord-
ing to Dave Cummings at the 
New Hampshire Association 
of Realtors.

The median sale price is 
up 1 percent statewide and 0.4 
percent in Merrimack Country 
for the same period. While 
these price increases are 
small, they are a step in the 
right direction, he said.

“The real estate market is 
always subject to fluctuations 
in jobs, the stock market, 
and consumer confidence,” 
Cummings said. “We stay 
away from predictions – we’re 
not economists. But, with a 
steady unit sales increase, 
median price increase, and 
a stable supply-and-demand 
equation, the trend is toward 
recovery.”

Statewide, residential sales 
volume in dollars is up 21.4 
percent over 2011, the highest 
volume since 2007.

Single family residential 
sales (new construction and 
existing homes) account for 
80 percent of home sales; the 
rest is condominiums and 
apartments.

Also, the “monthly sup-
ply inventory” is regaining 
balance. That figure reflects 
the expected number of 
months, based on the previ-
ous month’s sales, required 
to move all of the houses 
that are currently on the 
market. An ideal number is 
6-8 months, Cummings said.  
The figure dropped from 17 
months in January 2011 to 9 
months by May of 2012. It’s 
been stable since, with De-
cember showing 8.4.

John Greenwood, sales 
director at Masiello Group in 
Concord, said 2012 was the 
best year the company has 
had since 2009.

“In some areas, we’ve seen 
multiple offers on homes. We 
haven’t seen that in a long, 

long time – that’s a great 
sign,” he said. 

New construction  
and housing starts

Although housing starts are 
still far below pre-2008 levels, 
new housing permits issued 
in New Hampshire were 14.4 
percent higher in 2012 than in 
2011 for single-family homes, 
and 13.4 percent higher for all 
types of residential housing, 
according to the U.S. Census 
Bureau.

Kendall Buck, executive 
vice president of the Home 
Builders and Remodelers As-
sociation of New Hampshire, 
is optimistic that new housing 
starts will continue to grow, 
although perhaps slowly, as 
long as the overall economy 
remains steady.

“Remodeling continues to 
be headed in the right direc-
tion, too,” Buck said. “Energy 
retrofits and upgrades are 
very prevalent; people are 
finding it is a good invest-
ment.”

Mike Whitcher of Whitcher 
Builders said that their 
development and commercial 
business is thriving and is 
expected to remain steady this 
year, but housing is another 
story.

“Housing has been down, 
at least in our market share,” 
he said.

Whitcher said the company 
is well-equipped to meet the 
challenge.

“We tailor to the business 
that’s available to us,” he said, 
“finding those niches that 
exist and tying into them. If 
things boom more into remod-
eling, then we’ll find ourselves 
move more to remodeling.  We 
do have our own staff archi-
tect, which is a niche that has 
helped us.

“We’re probably one of the 
last general contractors that 
do big commercial work that 
have our own work force. We 
can bounce back and forth, 
and that helps a lot in being 
able to diversify.”

Mortgage availability
For those buying a new or 

existing home, there’s plenty 
of mortgage money available, 
said Donna Benson, senior 
vice president and senior re-
tail loan officer at Merrimack 
County Savings Bank.    

“This was our second high-
est year in volume since 2009,” 
Benson said.  “We ended the 
year lending out $119 million 
for 628 loans.” 

While there’s no shortage of 

mortgage money, she said, the 
underwriting guidelines are 
tougher.  

Foreclosures
Perhaps the most signifi-

cant indicator in the ongoing 
housing recovery is a decline 
in the number of foreclo-
sures.

“We don’t have the Decem-
ber numbers yet, but foreclo-
sures in New Hampshire by 
the end of 2012 will probably 
end up at 3,600 or so,” said 
Dean Christon, executive di-
rector of the New Hampshire 
Housing Finance Authority.

That’s down from 3,863 in 
2011, and 3,953 in 2010. He ex-
pects about 3,000 foreclosures 
in 2013.

“Even better, we’re seeing 
a significant reduction in the 
number of foreclosure auction 
notices that are published, 
which are an indicator of 
future foreclosure activity,” he 
said.

The main reason, he said, 
is the overall improvement 
in the economy. Also, he said, 
there has been a shift in ap-
proach on the part of servicers 
of loans, with more focus on 
loan modifications and short 
sales as alternatives to fore-
closures.

REAL ESTATE

Finally, good housing news
Sales bump up more than 20 percent from 2011 to 2012

By CAROLYN JOHANSEN
For the Monitor

T hanks to Leslie Stur-
geon, thousands of 
women in New Hamp-
shire are finding a path 

to a better future, whether 
it’s starting a new business, 
re-entering the workforce or 
simply finding motivation and 
support to make needed life 
changes.

Sturgeon realized that there 
were no groups in central New 
Hampshire for female profes-
sionals and, in 2007, decided to 
do something about it by found-
ing Women Inspiring Women. 
It started small, with 400 mem-
bers. Now, at 4,500 members, 
it’s the state’s largest orga-
nization promoting women’s 
empowerment, networking 
and personal and professional 
development.

Even Sturgeon is amazed at 
its success.

“Women Inspiring Women 
is not at all what I planned it 
to be,” she said. “It’s bigger, 
better. I thought that once 
a month, I’d get a bunch of 
women together in the Lakes 
Region to talk business.”

Now she offers a wide range 
of events – business, social, 
personal development, moti-
vational – at different times of 
the day, different times of the 
month, and in different parts of 
New Hampshire to accommo-
date women’s busy schedules.

The economy has brought 
many women to her events, 
she said. They are worried 
about getting laid off and feel 
that the only way they can 
control their own destiny is to 
become an entrepreneur.

Sturgeon feels the same 
way. She grew up in an entre-
preneurial family, started her 
first business at age 22, and has 

owned a business ever since.
Sturgeon is a two-time 

recipient of citations from for-
mer governor John Lynch and 
commendations from the New 
Hampshire Senate for her 
vision with Women Inspiring 
Women. She also received the 
New Hampshire Small Busi-
ness Administration’s “Women 
in Business Champion” award 
in 2009, and was one of six 
recipients of the “Outstanding 
Women in Business” award 
from the New Hampshire 
Business Review in 2010.

“I’ve been very blessed,” 
she said, “but it also says a lot 
about the organizations that 
recognize me, that they’re 
committed to women and their 
personal growth.”

LOCAL BUSINESS

Group supports female professionals
Women Inspiring Women has grown to 4,500 members

By CAROLYN JOHANSEN
For the Monitor

CAROLYN JOHANSEN / Monitor staff

Leslie Sturgeon, creator of Women Inspiring Women, sets up an information table.

ALEXANDER COHN / Monitor file

Construction workers install new windows at an apartment development in Bow.
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A t Red River The-
atres every film 
begins with a bit 
of drama. Before 
the projectors light 

up the screen, and the feature 
presentation begins, patrons 
watch quietly as a red velvet 
curtain gently closes over the 
screen. The lights dim, then a 
brief contemplative pause. A 
few seconds later, the curtain 
draws back revealing the 
screen again. The soundtrack 
begins, the screen flickers to 
life, the story begins.

Some may think the whole 
curtain-routine at Red River 
is an unnecessary ritual, espe-
cially in today’s big-box movie 
going experience. But it’s 
one of the many small things 
at Red River Theatres that 
makes movie watching there a 
unique experience. 

“The curtain idea was Bar-
ry Steelman’s,” said Red River 
executive director Shelly Hud-
son. “It’s very theatrical, and 
it’s definitely something that 
we will 100 percent keep 
 . . . to infinity and beyond.”

This year marks the 
fifth birthday of Red River 
Theatres, and although the 
organization is still in its early 
years, it has been enormously 
successful in providing an ex-
perience like no other theater 
in the area can.

Hudson says, “The best 
thing about Red River The-
atres is that it’s a community-
based organization. We’ve 
really looked at opportunities 
to bring the community into 
the theater, not just to watch 
films, but for exploration into 
the art of filmmaking, different 
aspects of film, and using film 
as a catalyst for conversation.”

Unlike many theaters that 
just show movies, Red River 
aims to enhance the passive 

role of the viewer, through 
interactive lecture series, 
special events, and conversa-
tions with directors and actors 
themselves.

“We came up with a tag 
line: engage, enlighten, enter-
tain. We’ve come up with ways 
to engage the community, and 
people come out to Red River 
for that experience,” Hudson 
said.

In October, Red River host-
ed director Ken Burns in a 
preview and discussion of his 
film Dustbowl. Last month,the 
theater hosted panelists from 
Miles Smith Farm, for a dis-
cussion and screening of the 
documentary American Meat. 
This month, Black Ice Pond 
Hockey held “Hockey Night in 
Concord” at Red River with a 
fundraiser showing of Miracle.

As an independent theater, 
Red River has a lot of flexibility 
in programming, allowing it to 

select films that some big-box 
theaters won’t touch. This has 
resulted in a unique honor. 

“We’ve had every winner of 
the Oscar Best Picture here 
at the theater over the last 
five years running.” Hudson 
said. No Country for Old 
Men, Slumdog Millionaire, 
The Hurt Locker, The King’s 
Speech, and The Artist all 
screened at Red River. Its win-
ning streak could continue this 
year if either Argo or Beasts of 
the Southern Wild takes home 
the Oscar. 

Tonight, Red River will hold 
its fifth annual Red Carpet 
Gala to celebrate the Acad-
emy Awards ceremony.  “The 
theme this year is ‘A Night 
Among the Stars,’ a throw-
back night celebrating classic 
Hollywood,” Hudson said. 
“Everything will be in black 
and white.”

As technology has changed 

over the last five years, 
smaller theaters are being 
forced to keep up. Since major 
Hollywood studios are ending 
the distribution of movies on 
35mm film, many theaters 
must upgrade their projection 
systems to an all-digital for-
mat. To meet the high installa-
tion costs of the upgrade, Red 
River recently completed a 
yearlong fund drive. Through 
both corporate and private do-
nations, and a sizable grant for 
New Hampshire Community 
Development Finance Author-
ity, Red River raised $175,000 
to pay for the digital conver-
sion, which will be completed 
this year.

“We dabbled a bit in live 
streaming this year and once 
we convert to digital we’ll have 
more opportunities to do more 
of that,” Hudson said.

The future looks even 
brighter for Red River. In 2011, 

64,000 people attended events 
at the theater, which contrib-
uted more than $1 million to 
Concord’s economy.

“One of our ongoing goals 
as a nonprofit is financial sta-
bility,” Hudson said. “Around 
50 percent of our ticket sales 

goes right back to Hollywood. 
So ticket sales alone won’t cov-
er the cost of our operation. So 
we’ve become more proactive 
to our donors and patrons to 
give them an experience they 
can’t in their living room, or in 
another theater.”

CULTURE

Nonprofit movie house gains foothold
Red River marks  

5 years of business
By MIKE ALBERICI

For the Monitor

ANDREA MORALES / Monitor file

Kathryn McCarroll helps audience members check in at the Somewhat North Of Bos-
ton Film Festival at Red River Theatres in Concord in November. McCarroll is one of 
many volunteers that helps run the event. The festival is in its 11th year.

Tonight, Red River will hold  
its fifth annual Red Carpet  

Gala to celebrate the Academy 
Awards ceremony.
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What’s new in the newsroom?

“REPORT TO READERS” BLOG“REPORT TO READERS” BLOG
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Sulloway & Hollis is proud 
of its long tradition of 
service to clients and to the 
Concord community.  For 
160 years, Sulloway lawyers 
have creatively advised and 
aggressively represented 
the interests of our clients in 
good times and bad.  Most 
importantly, we have helped 
our clients realize their goals 
and dreams.

Headquarters: Concord NH | Offices in: Gorham NH and Portland ME
603.224.2341 | www.sulloway.com

Trusted Advisors for Changing Times

What are your business goals?  
Let us help you get there.

Contact R. Carl Anderson, Esq. at 224-2341
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